Community Survey #2

Engagement Summary
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1. What do you like the most about living in New Ulm?
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2. If you could change one thing about New Ulm - what
would it be? The following are the top responses:
1. Provide more retail, shopping and restaurant options
2. Increase housing options

3. The community could be more open to new ideas
and change

4. More events, entertainment options, and activities

Click here to view all comments submitted



https://miro.com/app/board/uXjVMZf25iQ=/?moveToWidget=3458764550055155939&cot=14
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3. What should be the City's top priorities for the future?
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4. What are the most important things that could make New Ulm a more
attractive place to live for young adults and new residents?
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No
29%

A

5. Is there a need for
more housing?

Yes
71%
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6. Which types of housing do you feel are most needed in New Ulm?
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Affordable  Apartments/  Entry-level Programsto  Single-family Townhomes/ Active adult  Residential Senior housing Smaller / "tiny Co-housing / Other
housing Multi-family  single-family help detached twin homes / senior housing units above  with services house" housing with
dwellings homes homeowners housing duplexes / downtown (memory care, subdivisions or shared
improve or single-family stores or assisted living, development common space
maintain their attached offices (mixed etc.)
homes housing use

development)

Mobile home
parks



Yes
43%

A

7. Did you feel that
there were adequate
housing choices based
on your needs the last

time you moved?
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8. How long ago was this?

12.9

Less than one year ago

31

1 to 5 years ago

56

More than 5 years ago



9. Last time you moved, what kind of
housing were you looking for? The
following are the top responses:

1. Single family housing
2. Affordable housing
3. Multi-family housing

10. Please provide more information on
why suitable housing was difficult to find
by writing in the space below. The
following are the top responses:

1. Limited housing inventory

2. Cost of housing

Click here to view all comments submitted



https://miro.com/app/board/uXjVMZf25iQ=/?moveToWidget=3458764550055523707&cot=14

11. Which types of businesses or services are most needed in New Ulm?
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12. What types of employment/jobs should New Ulm have more of?
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Retail and Service Start-up Office and Manufacturing / Technical / Para- Health Care Agricultural Warehousing Other - Please
Entrepreneurs Professional Assembly professional write in:
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13. How important is it for the City to provide, sponsor or support training

and development for local entrepreneurs?

Not important at all

Somewhat important

Important

Very important

I am not sure



14. How do you think the City could help small businesses start, grow
and succeed? What do you think the City could do? The following are
top responses:

1. Provide financial resources (Grants, loans, subsidies, etc.)
2.  Mentorship and business education resources

3. Community support

Click here to view all comments submitted
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15. How would you improve New Ulm's Downtown? Which type of
buildings, businesses or activities are needed in Downtown New Ulm?

11.4

||||||||
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Redevelop  Add retail / Add outdoor More Improve look  Different  Rehabilitate / Add housing / Make it easier  Arts and Grow the Add new  Other - Please Add offices
large vacant shopping and restaurants seating for programming  and feel parking maintain new to reach on culture venues district's area buildings with tell us:

properties services existing and events (trees, options / historical residential  foot or bike (art galleries, historical feel
(Marktplatz, restaurants (farmers lighting,  arrangements buildings options from other live music

George's markets, upkeep) parts of town venues, etc.)

Ballroom) children's
activities, etc.)



16. What kind of store or service would you like to see in
downtown? The following are top responses:

Clothing and other retail options
More restaurants (food, bars, etc.)

Grocery/Deli and Convenience Stores

-l ) N

Entertainment options (art, music, crafts, etc.) and
Community Space

Click here to view all comments submitted



https://miro.com/app/board/uXjVMZf25iQ=/?moveToWidget=3458764550056450770&cot=14
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17. Which of these factors will be most influential in stimulating economic growth and/or
land development in the City of New Ulm over the next 20 years?
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18. Resilient communities plan for future changes and potential emergencies.
Please select the most important risks that New Ulm might be vulnerable to.

56.9
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3.7
Resistance to Economic Loss in Severe weather Pollution of Floods Loss in civic Drought Other - Please
change downturn or population water wells / pride write in:
recession

water supply
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19. What should New Ulm's transportation goals be for the near future?

68.8
54.2
325
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Improve safety at Maintain existing Make New Ulm Improve public Address the impact Address traffic Add more bike Grow compactlyto Increase the Other

intersections
where crashes
often occur

infrastructure
before
constructing new
facilities

more walkable and
pedestrian-friendly

transit

of truck traffic and
freight trains

speeds on
Broadway through
town

lanes and trails

and make New distances between students walking

Ulm more bicycle-
friendly

reduce travel

destinations

number of

and biking to
school
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20. What types of destinations should be prioritized when deciding
where to improve conditions for walking or biking?

60.6
43.1
39.7
26.6
215 20.8 19.9
13.5
11.2 9.8
. . 2.6
I
Schools Downtown Parks Library, Places of work Residential Dining and Commercialand  Bus stopsor Hospital, medical Other - Please

Community neighborhoods entertainment shopping areas other center, nursing write in:

Center, areas transportation home

Recreation

Center, Civic
Center



21. How often do you use Brown County's
Heartland Express or New Ulm's new Hermann
Express City Bus Service?

Frequently (more
often than once
per month)

2%

Sometimes (less
than once per
month)

6%

Never (once per year or less)
93%

22. Why do you not use the bus service ? The
following are top responses:

1. luse apersonal vehicle
2. | have no need for transit

3. Hours or service are not accessible
or reliable

Click here to view all
comments submitted
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23. What type of outdoor park elements or amenities would
you like to see improved or added in New Ulm?
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Pickleball courts

24. Which type of active sports courts / fields

would you like to see improved or added?

Basketball courts

Soccer / football
fields

Baseball / softball
fields

Sand volleyball
courts

Tennis courts

Other - Please write
in:



25. What Youth or Adult recreation programs would
you like to see added or improved in New Ulm?
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26. Are City utility services (water, sewer, electricity,
natural gas) reliable and well-maintained?

70 1
60:
50:
2 |
30:
2

10 A

61.1

33

5.9

Yes No | am not sure

27. Which service are you having trouble with?
What kind of issues are you experiencing? The
following are top responses:

1. Water quality
2. Aging infrastructure

3. Cost of utilities

Click here to view all
comments submitted
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28. Does the internet service you currently
use in New Ulm meet your needs?

29. Does your answer refer to a residential
location (select this option if working from
home) or a business location?

Percent (%)

80 -
80 -

i 69.4 ] 71.4
70 : 70 -
60 60 |
50 “ g 50 -
40 A § 40 -

i E i
30 “ 30 A 24.1
20 A 20 A
10 - 10 A 4.4
0 - 0

Yes

I do not use / have
internet service

Residential / work
from home location

Business location

Both locations



30. What issues are you experiencing
with your internet service?

1. Poor internet performance

2. Cost burden

Click here to view all
comments submitted

31. For the location where you are
experiencing issues: Who is your internet
service provider?

Other
5%

Comcast
36%
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32. How did you hear about the Comprehensive
Plan or this survey?

55
20.9
17.5
11.4
7.5
. 5.9 5.6 3.4 29

2.1
| —
Facebook / Twitter Email Newspaper Word of mouth Other Flyer City website The City's Radio / television  Project event
Comprehensive announcement or
Plan project program

website
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33. How would you prefer to receive information

about this plan or other City plans?

45.4
31
28.3
21.1
19.4
62 5 4.7
H m = -

I

Facebook / Email Newspaper City website Flyers / Text message Project Radio Television Other
Twitter

newsletters

website




34. Please use the space below to write additional comments or questions you
may have about this survey or about the City of New Ulm Comprehensive Plan.
The following are top responses:

1. Expand business and retail options
2. General maintenance issues
3. Parks and recreation programs

4. Positive feedback on Comprehensive Plan process

Click here to view all comments submitted
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Who we heard from
Participant Demographic Data
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72.8

Resident

35. What is your relationship to New Ulm?
Please select all that apply:

I live and work in New
Ulm

Property owner

I work in New Ulm but
live elsewhere

I live in New Ulm but
work elsewhere

Business owner



36.1am

Prefer to not answer
3%

Female
61%




37. What is your age?

75 d 3% / Prefer to not answer , 3%
or older, 3%

17 or
younger
, 5%

0,
65 to 74, 10% 181024, 12%

55to 64, 15%
251034, 15%

45 to 54, 16%
35to44,22%



38. How would you describe your ethnic / cultural heritage?

Other (please describe) , 2%

African American or African, 1%

Hispanic or Latino (of
any race), 1%

Prefer to not
. . .
Native American , .2% \ answer , 9%

Asian American or Asian, .5%

White, Caucasian or European
American , 86%



39. Language most frequently
spoken in your home:

Other, 1%

/ Prefer to not answer , 2%

Somali, 0.2%

Hmong, 0.1%

Spanish, 0.1%

English , 97%
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$0 to $24,999

40. For the year 2021, approximately what was your
household's total yearly income from all sources?

$25,000 to $49,999

$50,000 to $74,999

23.5

$75,000 to $99,999

$100,000 to $149,999

$150,000 or higher



Thank you to everyone who provided their input!

For more information about the Comprehensive
Plan, please visit the City’s project website at:

https://www.newulmmn.gov/551/2022-Comprehensive-Plan

) NEW ULM
COMPREHENSIVE PLAN



https://www.newulmmn.gov/551/2022-Comprehensive-Plan

	Slide Number 1
	Slide Number 2
	Slide Number 3
	Slide Number 4
	Slide Number 5
	Slide Number 6
	Slide Number 7
	Slide Number 8
	Slide Number 9
	Slide Number 10
	Slide Number 11
	Slide Number 12
	Slide Number 13
	Slide Number 14
	Slide Number 15
	Slide Number 16
	Slide Number 17
	Slide Number 18
	Slide Number 19
	Slide Number 20
	Slide Number 21
	Slide Number 22
	Slide Number 23
	Slide Number 24
	Slide Number 25
	Slide Number 26
	Slide Number 27
	Slide Number 28
	Slide Number 29
	Slide Number 30
	Slide Number 31
	Slide Number 32
	Slide Number 33
	Slide Number 34
	Slide Number 35
	Slide Number 36
	Slide Number 37
	Slide Number 38

